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GENERAL GUIDELINES

Social media networks such as Facebook, Instagram and blogs have becoming
more popular than ever. As a CAREducation Trust (CARE) volunteer or supporter,
you are in a unique position to use these networks to make a difference to the
work we do here at CARE.
 
CARE has a presence on a number of social media channels including Facebook,
Instagram, YouTube and Twitter. By connecting with us on these channels, you
will stay up to date with our project updates. 
 
Whilst you are free to say whatever you like about CARE on social media, we hope
that when talking about CARE, you’ll make good judgements and not say or do
anything that could reflect badly on our work. However, there are a few simple
rules that we ask you to follow when promoting our work. Some of these are legal
issues about the use of our name and brand but most are simply helpful tips.
 
If you have any questions please get in touch with us by emailing
media@careducation.org



GENERAL GUIDELINES

Here are a few simple things to remember…

Never disclose non-public and confidential information about CARE, it’s
volunteers and most importantly the children, families and centres we support.

Think before you share

Remember, by spreading the word about us and the work we do, you
automatically help us reach and support more children.

Be an online ambassador

...don’t post or comment.
If in doubt…



SPEAKING ON
SOCIAL MEDIA
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SPEAKING ON SOCIAL MEDIA

As volunteers and supporters, you wouldn’t want to be in a position where
someone else thought your views were those of the charity.
 
The world of social media has blurred the lines between personal comments,
opinions and organisational views. Journalists can easily trawl the internet to find
comments about people, organisations or issues.
 
If you’re using your own social media profiles, blog, or website to fundraise or
promote CARE’s work it should be clear that this is something you are doing in a
personal capacity. Simply include a statement such as “Any views expressed on
this account are my own and not that of CARE”
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POSTING ABOUT CARE ON SOCIAL MEDIA 

Just as a reminder, we have developed some messaging for everyone who wants
to talk about CARE. They are great resources to describe what we do in a clear
and concise message. You could either use the first sentence as a one liner, the
first paragraph as a short description, or all 3 paragraphs as a long description. 

CARE is working to educate and empower disadvantaged and naturally challenged
children globally. 
 
CARE does not believe that handouts are the way to help children fight poverty.
Investing in the children and their futures is the best way we can make a difference.
All they need is an opportunity to improve their own lives.
 
CARE works within the less developed parts of the world such as India and Africa
where millions of children live below the poverty line. 70 million children around the
world cannot go to school. CARE do not operate under one single roof, but instead
partner up with local charities, trusts and associations around the world.
 
100% of your donations reach the grass roots level. No trustee or officer is paid any
remuneration nor reimbursed any costs or expenses incurred whilst on charity’s
business, including travel and accommodation costs.

CAREducation Trust:



POSTING ABOUT CARE ON SOCIAL MEDIA 

Please do not write things like:
“I need to raise a certain amount to pay for my trip”
 
Here’s a great example:
“This summer, I am travelling to India to work with a charity called
CAREducation Trust. CARE is a  100% grassroots charity where every £1
donated goes to the cause and no expenses are taken from your donation”
 
Focus on the work we do and the impact you can make.
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POSTING ABOUT CARE ON SOCIAL MEDIA 

As simple as this sounds, please ‘like’, ‘follow, share and ‘subscribe’ to our social
media channels and share our posts on your own timeline. It’s a great way to let
people about the work that we do and share our recent campaigns. Feel free to
comment on our posts too!
 
You can also post information about an event you’re organising on the CARE
Facebook page and encourage your other supporters to get involved.
If you come across a comment anywhere which you feel is inappropriate, or if you
have any other questions regarding, please send an email to
media@careducation.org.
 
If you use LinkedIn, feel free to include your voluntary role at CARE in your profile.
 
Personal blogs
 
If you have a blog and write about volunteering with CARE, please remember
never to share confidential information on your blog or allow others to do so
(either in guest posts or comments).
 
If you are contacted by a member of the public regarding a CARE related issue,
please ask them to contact the charity via info@careducation.org.
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FUNDRAISING

There is no greater reward than knowing that the money you donate, will affect
the lives of thousands of unfortunate children in the happiest of ways.

Our preferred online donation portal is Virgin Money Giving. You can set this
up by visiting this link.
 
If you are volunteering through ProjectCARE, we will make the event for you
and then you can make your associated account so it goes towards the
ProjectCARE initiative.

Collecting online donations

We welcome all volunteer suggestions about where the funds can be utilised
and will prioritise them on a needs basis.

Where the money goes
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CAREDUCATION TRUST LOGO

CARE’s logo has been the same since it’s inception so a lot of our supporters
associate it with the work we do. It’s important that we make sure the logo stays
as strong s possible, and we ask you help us make sure of this. 
 
Please don’t use the CARE logo as your profile picture on any account as this can
be confusing for anyone searching for CARE’s official channels. Please don’t create
alliterative versions or change the logos in any way too.
 
You can use the logo as an image or part of images posted on your channels if you
are supporting CARE in your activities. 
 
If you have any questions about how and when to use our logo, please get in touch
with us by emailing media@careducation.org



THANK YOU FOR
SUPPORTING US
Got a question? Email enquiries@careducation.org
Facebook: facebook.com/CAREducationUK
Twitter: twitter.com/CAREducationUK
Instagram: instagram.com/CAREducationUK


